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FIG-1 
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'/a Second 




The consumer's eye is attracted to the message in the 
boxes (with the words "my pet") and 
the dog at the top of the ad. 



Fig. 2 
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1 Second 




The attention moves down from the store's logo 
(to the boxes with the "PetSmart" logo]. 



Fig. 3 
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4 Seconds 




Finally the consumer begins examining the prices of 
products featured on the sides (framing the center blocks]. 

Fig. 4 
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